
102 103

In the blink of an eye, a business logo casts visually rich messages 
that enhance brand awareness, distinguishability, and customer 
loyalty. Behind Richmond’s well recognized and iconic logos are 
unsung makers rarely mentioned in the press. Bethany Silva Miller, 
owner of Guestroom Creative, is one of those creative designers. 
Bethany specializes in sleek marketing collateral, branding and 
wedding stationery, and her work can be seen at The Broad, 
Holy Chic, the Hive Wedding Collective, Rebelle Con, Cultivate 
Wedding Co., and Scoop. We asked Bethany to deconstruct of one 
her most recent creations and provide a little logo design insight. 

A DECONSTRUCTION OF SCOOP 
With Scoop, an ice cream parlor located in the Fan, owner 
Morgan Botwinick wanted a logo similar to its sister brand Whisk, 
a Shockoe Bottom bakery. With Scoop’s logo, we reversed 
Whisk’s color scheme from a black and white logo with pink 
accents to predominantly pink. We captured a clean, modern 
look with a splash of fun and whimsicalness through a bold, 
capitalized sans-serif script paired with a vintage graphic of an 
ice cream scoop. It conveys the message that Scoop is a modern 
twist on the classic, old-fashioned neighborhood scoop shop. 

DON’T:
• Follow trends. Make your 
brand lasting. Keep it simple, 
yet unique.

• Change your logo too  
often. Your audience  
craves consistency.

• Choose something just 
because you like it. Make it 
resonate with your ideal and 
defined audience/client.

DO:
• Use color psychology to evoke 
emotions that can be tied to  
your brand.

• Use typefaces that fit your tone  
and industry.

• Have multiple logo variations. 
Your logo will be used in many 
different places, sizes and 
backgrounds, and you’ll need a 
variety of versions to adapt.

FIND THE RIGHT 
DESIGNER
1. Make the investment. 

Branding is one of the most 
important things a business 
should have. It is more than 
a logo, colors, and font. A 
good designer researches not 
only their client, but also their 
potential customers and their 
competitors. 

2. A good designer will either 
have a detailed consultation, 
send you an in-depth 
questionnaire, or both. We 
cannot meet your needs 
without knowing the details. 

3. Select a designer based on 
their style. Find the right fit  
for your business.

THE SCOOP ON LOGO DESIGN

BETHANY SILVA MILLER
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WHERE TO FIND  Guestroom Creative  ·    @guestroomcreative  ·  guestroomcreative.com

D E S I G N  Y O U R  L I F E

Emily Herr is a Richmond native who creates custom hand-painted murals at home and on the road under 
the name HerrSuite. She specializes in careful context-based designs with bright and playful imagery. 
Painting murals is an excuse to explore new settings for visual art, work closely with a variety of people, 
and push her physical and creative limits.

WHERE TO FIND  Herr Suite  ·   @herrsuite  ·   @herrsuite.murals  ·  herrsuite.com
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